
 

 

 

Beyond Support Foundation Digital Marketing Policy 

 

1. Purpose 

 
The purpose of this Digital Marketing Policy is to provide guidelines and standards for all digital marketing 

activities conducted by Beyond Support Foundation to ensure ethical, effective, and compliant digital 

marketing practices. 

 

2. Scope 

  
This policy applies to all employees, contractors, and third parties involved in digital marketing on behalf 

of Beyond Support Foundation. 

 

3. Core Values and Principles 

 
 Empathy and Respect: We will always treat our target audience and beneficiaries with respect 

and empathy, recognizing their dignity and individuality. 

 Transparency: Our digital marketing efforts will be transparent, and we will clearly communicate 

our mission, programs, and goals to our audience. 

 Privacy and Data Security: We will safeguard the privacy and personal information of our 

beneficiaries and supporters, adhering to all relevant data protection laws. 

 Inclusivity: We will ensure our digital marketing efforts are inclusive, culturally sensitive, and 

accessible to all, regardless of their background or abilities. 

 Impact-Driven: Our digital marketing strategies will focus on showcasing the real impact of our 

programs and initiatives. 

 

4. Compliance with Laws and Regulations 

 
Beyond Support Foundation is committed to complying with all applicable laws and regulations related to 

digital marketing, including but not limited to privacy laws, intellectual property rights, and advertising 

standards. 

 

5. Data Privacy and Security 
We will handle customer data with the utmost care and in compliance with data protection laws. 

Data collected for marketing purposes will only be used for its intended purpose and with the individual's 

consent when required. 

Adequate security measures will be in place to protect customer data. 

 

Ensure a clear unsubscribe link is provided when sending out emails that are promotional in nature. 



 

6. Content Creation and Distribution 

 
 Content Quality: We will create high-quality, informative, and engaging content that resonates 

with our target audience. 
 Diversity and Inclusion: Our content will reflect the diversity of the communities we serve. 
 Storytelling: We will share authentic stories of our beneficiaries, demonstrating the positive 

impact of our work. 

 

7. Transparency and Honesty 

 
1. Accurate and Transparent Communication 

Beyond Support Foundation(BSF) are committed to maintaining the highest level of honesty and 

transparency in all our digital marketing materials and communications. This includes, but is not limited to, 

the following principles: 

2. Truthful Representation 

 All digital marketing content and messaging will be accurate, truthful, and based on verified 

information. We will not use deceptive tactics or misleading information to gain attention or 

support. 

3. Disclosure of Sponsored Content 

 Any content that is sponsored, contains affiliate links, or involves any form of paid promotion will 

be clearly and conspicuously disclosed as such. We will adhere to relevant advertising and 

disclosure guidelines to ensure complete transparency. 

4. Genuine Reviews and Testimonials 

 Reviews and testimonials, whether from beneficiaries, donors, or partners, will only be used if they 

are genuine, unbiased, and based on actual experiences. We will not manipulate or fabricate 

feedback in any way. 

5. Respect for Privacy 

 We will respect the privacy of our beneficiaries and stakeholders. Personal information, stories, or 

testimonials will only be shared with explicit consent and in compliance with data protection laws. 

6. Impact Reporting 

 Our digital marketing efforts will focus on accurately portraying the real impact of our programs 

and initiatives. We will use data and evidence to support our claims and demonstrate the positive 

outcomes of our work. 

7. Continuous Improvement 

 We will continuously assess and improve our digital marketing practices to ensure that 

transparency, honesty, and ethical standards are upheld. Feedback from our audience and 

stakeholders will be actively sought and used for improvement. 

8. Compliance with Regulations 

 We will strictly adhere to all applicable legal and regulatory requirements related to digital 

marketing, including but not limited to advertising standards, data protection, and online privacy 

laws. 

9. Ethical Considerations 

 Our digital marketing activities will be guided by a strong commitment to ethical considerations, 

ensuring that our messaging aligns with our organization's values and mission. 

 



 

10. Accountability 

 We will establish clear accountability for ensuring transparency and honesty in our digital 

marketing efforts. This includes assigning responsibilities for content review, disclosure, and 

compliance monitoring. 

 

 

8. Intellectual Property 

 
 Respect for Intellectual Property Rights: Beyond Support Foundation is committed to respecting 

the intellectual property rights of others, including copyrights, trademarks, and any other applicable 

intellectual property laws. 

 Authorized Content Usage: In all our digital marketing materials, we will exclusively use content 

that is licensed, authorized, or owned by us or content for which we have obtained appropriate 

permissions. This includes text, images, videos, and any other creative assets. 

 Citation and Attribution: When using third-party content under fair use, we will provide proper 

citation and attribution in accordance with copyright laws and best practices. This ensures that 

credit is given to the original creators and that our usage is within legal and ethical boundaries. 

 Copyright Compliance: Our digital marketing team will diligently verify the copyright status of 

any content we use. We will make every effort to use content that is in the public domain or properly 

licensed for our intended purposes. 

 Intellectual Property Training: All staff and volunteers involved in content creation and digital 

marketing will receive training on intellectual property rights and compliance. This training will 

empower our team members to make informed and ethical decisions regarding the use of 

intellectual property. 

 Intellectual Property Infringement Reporting: If any team member becomes aware of potential 

intellectual property infringement within our digital marketing materials, they are obligated to 

report it immediately to the designated point of contact. BSF will take prompt action to address and 

rectify any such issues. 

 Periodic Audits: To ensure ongoing compliance, we will conduct periodic audits of our digital 

marketing materials to confirm that we continue to use content in a legal and ethical manner. Any 

necessary adjustments or corrections will be made promptly. 

 

By upholding these intellectual property guidelines, BSF demonstrates its commitment to ethical and legal 

standards in our digital marketing efforts, fostering trust and respect within the community we serve. 

 

 

9. Social Media Guidelines 

 
Maintain professionalism and courtesy when representing [Your Company Name] on social media. 

Follow the organization's social media guidelines for posting, responding to comments, and engaging with 

the audience, as follows: 

 

 

 



Guidelines for Social Media Use 
1. Professionalism: Always maintain a professional and respectful tone when posting on social 

media, whether using official or personal accounts while discussing matters related to the 

organization. 

 

2. Transparency: Clearly identify your affiliation with [Organization Name] when posting about the 

organization or its activities. Use a disclaimer such as "Views expressed are my own and not those 

of Beyond Support Foundation" if necessary. 

 

3. Confidentiality: Do not share confidential or proprietary information about the organization, its 

clients, partners, or employees on social media. Respect all non-disclosure agreements and privacy 

policies. 

4. Respect: Refrain from engaging in offensive, discriminatory, or harassing behavior on social 

media. Be mindful of the impact your words and actions may have on others. 

 

5. Legal Compliance: Follow all applicable laws and regulations when posting on social media, 

including but not limited to copyright, trademark, privacy, and defamation laws. 

 

6. Conflicts of Interest: Disclose any potential conflicts of interest when discussing topics related to 

the organization. Avoid making statements that could be seen as endorsements or promotions for 

personal gain. 

 

7. Personal vs. Professional Use: Differentiate between personal and professional use of social 

media. When representing Beyond Support Foundation, your posts and interactions should align 

with the organization's values and mission. Personal opinions should be clearly distinguished from 

official statements. 

 

 

10. Advertising Standards 
 

1. Compliance with Industry Regulations: We are committed to complying with all applicable 

advertising standards and guidelines set forth by relevant regulatory bodies in our industry. This 

includes but is not limited to adhering to the ethical and legal norms established for charitable 

organizations and advocacy groups. 

2. Accuracy and Truthfulness: Our advertising and promotional materials will always prioritize 

accuracy and truthfulness. We will avoid any form of false or misleading advertising practices, 

ensuring that the information we share is factual, substantiated, and transparent. 

3. Beneficiary-Centric Messaging: All advertising and promotional content will be centered around 

the needs and experiences of our beneficiaries, particularly teenage single mothers and women with 

vitiligo. We will focus on their stories, achievements, and the positive impact of our programs on 

their lives. 

4. Inclusivity and Sensitivity: Our advertising will reflect our commitment to inclusivity and 

sensitivity. We will ensure that our messaging and imagery are culturally sensitive, respectful of 

diverse backgrounds, and accessible to individuals with various abilities. 

5. Privacy and Consent: We respect the privacy and consent of our beneficiaries. We will obtain 

explicit consent before featuring any beneficiary's story or image in our advertising materials, and 

we will always prioritize their safety and well-being. 



6. Avoidance of Exploitative Practices: We will never exploit the vulnerabilities or challenges faced 

by our beneficiaries in our advertising. Our messaging will be empowering, highlighting their 

strengths and resilience, while maintaining their dignity and privacy. 

7. Data Protection: In all our advertising efforts, we will handle personal data in accordance with 

applicable data protection laws. We will ensure that any data collected is used responsibly and for 

legitimate purposes only, with a clear and transparent privacy policy in place. 

8. Third-Party Collaborations: When partnering with external organizations or individuals for 

promotional activities, we will ensure that they align with our values and adhere to ethical 

advertising practices. We will collaborate with entities that share our commitment to making a 

positive impact on our beneficiaries' lives. 

9. Regular Monitoring and Review: We will establish a system for regular monitoring and review 

of our advertising practices to ensure ongoing compliance with industry standards and our 

organizational values. Any deviations or concerns will be promptly addressed and corrected. 

10. Training and Awareness: All staff members and volunteers involved in creating and distributing 

advertising materials will receive training on these advertising standards and our overall digital 

marketing policy. This will ensure that our entire team is aligned with our mission and committed 

to upholding these principles. 

 

11.Content Creation and Distribution 

 
 Content Quality: We will create high-quality, informative, and engaging content that resonates 

with our target audience. 
 Diversity and Inclusion: Our content will reflect the diversity of the communities we serve, 

including teenage single mothers and women with vitiligo. 
 Storytelling: We will share authentic stories of our beneficiaries, demonstrating the positive 

impact of our work. 

 

12. Monitoring, Valuation and Reporting  

 
Regularly monitor and assess the performance of digital marketing campaigns. 

 

KPIs: We will establish key performance indicators (KPIs) to measure the effectiveness of our digital 

marketing efforts. 

 

Regular Reporting: We will regularly report on our digital marketing performance to stakeholders. 

 

Continuous Improvement: We will use data and feedback to refine our digital marketing strategies 

continuously. 

 

Report any violations of this policy or suspicious activities to the designated authority. 

 

13. Training and Education 
 

Provide ongoing training and education to employees and contractors involved in digital marketing to 

ensure they stay updated on best practices and compliance requirements. 



 

14. Review and Revision 

 
This policy will be reviewed periodically and updated as necessary to reflect changes in technology, laws, 

regulations, industry standards and organizational needs.  

 

15. Enforcement 

 
Violations of this policy may result in disciplinary action, up to and including termination of employment 

or contractual relationships. 

 

16. Conclusion 
This Digital Marketing Policy serves as a guide to ensure that our digital marketing efforts contribute to 

Beyond Support Foundation's mission and goals while upholding the highest ethical standards and legal 

compliance. All employees and stakeholders are expected to abide by this policy and contribute to its 

success 

 


